The Argument Communication Model
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General Settings

Acceleration
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. . : . ) Homophily and Bounded Confid
tion) and 2 (maximal attitude difference) and select if OMOPHTly and ZoHnded -onmeence

similarity is based on both issues, only the First
Issue, or a single argument. BC on
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Threshold

Firstlssue v

Specify the number of Congruent Links (same evalua-
tion for both issues)

Evaluative Attitude Structure

As Specified!

Congruent Links

Specify the number of Inongruent Links (reverse
evaluation for both issues)

Specify Heterogeneity (small random term on the
evaluative weights)

Press Set Subset! to apply the specified attitude
structure only to a subset of the population.

Choose the Number of agents to which it is applied

Incongr. Links

Heterogeneity

Set Subset!

Number of

v Person A

® 2 There are two issues on which an opinion is formed.
e et Q Opinions are based on 20 underlying arguments.
@ QK PO § The way in which arguments affect the opinion of an
Person B o agents depends on the attitude structure (menu).
= 1000 agents are repeatedly paired at random to
~+ exchange arguments and adjust their opinion (left).
(D .
e 3¢ Have fun exploring how they evolve!
)
Bag?)ptsataumtif @ : - )
attitudes are similar enough) m an%pclzlfgrgycn;mﬁ |
@ @ @ fo -
. / H R %
Person B
yo) Mode of Patrzation ang deolo- ‘
q gical Alignment
O o ot
", Person A N ot b i
Re ‘ \ ," N m Iztte;jw arxiv.org/abs/1809.06134) I
O ONORONORO) wn
This leads to an attitude m

change for Person B

N h \ ’
N \ ,
N ! 4 s .
\ e Position on first issue
. - - -
.2 Person B

www.universecity.de/demos/IssueAlignmentModel.html




